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Forward-Looking Statements

This presentation contains forward-looking statements within the meaning of the U.S. Private Securities Litigation Reform Act of 1995
that relate to, among other things, our future operations, prospects, developments, strategies, business growth and financial outlook.
Forward-looking statements generally are identified by words such as "believes," "estimates," "expects," "intends," "may," "projects,”
“could,"” "should," "will," "continue" and other similar expressions. All statements other than statements of historical fact could be
forward-looking statements, which speak only as of the date they are made, are not guarantees of future performance and are subject
to certain risks, uncertainties and other factors, many of which are beyond our control and are difficult to predict. We describe risks and
uncertainties that could cause actual results to differ materially from those expressed in, or implied by, any of these forward-looking
statements in our filings with the U.S. Securities and Exchange Commission, including our Annual Report on Form 10-K for the year
ended September 30, 2016 and our subsequent reports on Forms 10-Q and 8-K. Except as required by law, we do not intend to update
or revise any forward-looking statements as a result of new information, future events or otherwise.

*kk

Note: All brand names and logos are the property of their respective owners, are used for identification purposes only, and do not imply
product endorsement or affiliation with Visa. With the exception of slide titled “Acceptance Penetration Drives PCE Penetration,” PCE is
defined as Purchase PCE (does not include non-financial transactions).

Limitation of liability

Survey results, research, and best practice recommendations are provided for informational purposes only and should not be relied
upon for marketing, legal, regulatory or other advice. Best practice recommendations should be independently evaluated in light of
your specific business needs and any applicable laws and regulations. Visa is not responsible for your use of the survey results, research,
best practice recommendations, or other information, including errors of any kind, or any assumptions or conclusions you might draw
from their use.
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Punto de inflexion

® 5 mil ﬂZS

millones
Subscriptores de Quintillones de
tecnologia movil bytes de datos cada
en todo el mundo' dia3
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B millones

Dispositivos Fuerza laboral de

conectados en 20212 Estados Unidos en

la “Gig Economy*
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Fuentes: 1 Euromonitor; 2 GSMA; 3 Gartner; 4 McKinsey
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